Case Study: How Al-Powered Digital Marketing Solutions Can Help Clinics

The healthcare industry is rapidly evolving, and clinics need to keep up with the latest trends and
technologies to stay competitive. One of the most important trends in digital marketing is the use of
artificial intelligence (Al). Al can help clinics to personalize their marketing campaigns, reach the right

audience, and automate tasks, freeing up time for clinicians to focus on patient care.
Client Overview

Pierrefonds Dentist, a leading network of multi-specialty clinics in Pierrefonds, Quebec, sought to expand
its patient base and improve overall patient engagement. The client aimed to leverage advanced
Al-powered digital marketing solutions to increase brand awareness, drive patient acquisition, and

enhance patient retention across various specialties.
Challenges

e Limited GBP visibility & Local rank: The client faced challenges in ranking their Google Business
Profile (GBP) and improving their local visibility.

e Content Irrelevancy - Unable to understand search intent of potential patients: The client's
website content was not relevant to the search intent of potential patients, resulting in a lower
click-through rate (CTR).

e Insufficient patient engagement through online channels: The client was unable to effectively
engage patients through their online channels, such as social media and email marketing.

e Website not mobile friendly - Difficulties to rank on Mobile devices: The client's website was not
mobile-friendly, which made it difficult for users to access and navigate on their smartphones

and tablets.
Solutions

e Improved GBP strategy: The client implemented a new GBP strategy that included optimizing
their profile, creating relevant content, and managing their reviews.

o Personalized keyword & Content Strategy: The client developed a new keyword and content
strategy that was tailored to the search intent of potential patients.

e Creation of profiles on various platforms: The client created profiles on various social media

platforms and launched a comprehensive email marketing campaign.



o Technical SEO improvements: The client implemented technical SEO improvements to their

website to make it more mobile-friendly and improve its ranking on search engines.
Results

e Increased GBP visibility & Local rank: The client's GBP ranking improved significantly, resulting in
increased visibility on Google Maps and other local search results.

e Improved content relevancy: The client's website content became more relevant to the search
intent of potential patients, resulting in a higher CTR.

® Increased patient engagement: The client's social media following increased by 20%, and their
email open and click-through rates improved significantly.

e Improved mobile ranking: The client's website became more mobile-friendly, and its ranking on

mobile devices improved.
Conclusion

The effective utilization of Al technologies helped Pierrefonds Dentist to enhance its marketing efforts,
reach a wider audience, and engage with potential patients more effectively. This resulted in significant
improvements in website traffic, patient inquiries, and social media following, as well as a reduction in

marketing costs.



